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CONTACT

Website:
annieadamdesign.com

EMAIL:
annieadam.graphics@gmail.com

Instagram:
@annieadamdesign



Hello!! 
I am an Edinburgh based designer and illustrator.

My work primarily uses digital collage, expressive line work and printmaking. I am 
innately inquisitive and seek to transfer my problem-solving and storytelling skills 
to a multitude of design applications — including editorial, publishing, branding 
and advertising. My practice is greatly influenced by my Scottish location, drawing 
inspiration from the abundance of nature and the idiosyncratic heritage of Edinburgh. 
My personal work explores historical narratives, with a particular focus on illustrating 
the often undervalued stories of remarkable women throughout history in order to 
strive for gender equality.

Education 
University of Edinburgh 
(Graduating 2019)
Illustration and Design BA (Hons)

Alton College 
(Sept 2013- Aug 2015)
Art and Design Level 3 BTEC- D*D*D
English Literature AS-B /A2-B

Woolmer Hill School
12 GCSE’s A*-B

Skills
Profficient in Adobe Create Suite
(Photoshop, Illustrator & InDesign)

Good Communicator
(Visual, verbal and written)

Problem-Solving Ability
(Creative thinker and designer)
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BRIEF

A self-initiated project to write, design 
and illustrate a book in response to 
the lack of  strong female protagonists 
within children’s picture books. For 
instance, in TIME’s list of  ‘100 Best 
Children’s Books of All Time’, only 53 
books had female characters who spoke, 
let alone had a career or any autonomy.

1/ Narrative

Concept

The book For Her Eyes Only: Stories of 
Female Spies collates together the narratives 
of 4 different women in espionage from 
the American Civil War and WW2. While 
conflict is complex and dreadful and should 
by no means be idolised, this book hopes to 
commemorate and share the amazing real-life 
stories of these women whose achievements 
have been undervalued due to androcentric 
bias.  The book is aimed to inspire and 
empower the reader (age 8+).  The title plays 
on the name of the 1981 James Bond film 
‘For Your Eyes Only’ to repudiate the gender 
stereotypes projected by the spy fiction genre.  

For Her eyes Only:
Stories of FemalE Spies

OUTCOME

The project resulted in the creation of  a 
32-page illustrated book.  The illustrations 
combine together digital and hand-drawn 
marks and textures.
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2/ Editorial



BRIEF

To create an editorial illustration  for 
The Philosophers Magazine Issue 84 - 
Existentialism. The philosopher’s magazine 
is a quarterly publication and is sold in a 
variety of big bookshops. I was tasked with 
creating illustrations for an article discussing 
existentialism and emotions.

Concept

This illustration depicts one of the figures 
at the vanguard on the philosophy of 
existentialism; Jean-Paul Sartre. Sartre was a 
French philosopher, playwright, novelist and 
political activist. I chose to illustrate him as 
his philosophy is predominantly discussed 
in the article and his glasses and pipe 
make for iconic imagery the readers would 
instantly recognise. The maze behind him is 
intended to allude to the overarching theme 
of existentialism and the idea of navigating 
through the unknown.

OUTCOME

Two illustrations that combine digital 
linework and hand-drawn marks.

‘Getting Emotional’
The Philosophers Magazine
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3/ Book Cover Design

BRIEF

To redesign the cover of ‘Norwegian Wood’ 
by Haruki Murakami. The book recounts 
the university years of Toru Watanabe in 
1960’s Tokyo told from the perspective of 
his middle-aged self.  The narrative explores 
his relationship with his first love Naoko, 
the girlfriend of his best friend Kizuki. The 
book tackles some difficult issues: uneasy 
friendships, casual sex, passion, loss, mental 
anguish and suicide.

Concept 

The book’s narrative exudes a sense of 
nostalgia, as all the events happen in a fleeting 
haze and are told through the memories of 
the narrator. To allude to this, I have used 
pastel tones and soft fluid marks in the 
illustration.

The design reflects the novels focus on place 
and memory. The cover depicts Toru and 
Naoko walking the busy streets of Tokyo 
- a place which represents the chaos and 
confusion in Toru’s life. Their hands are barely 
touching and the linework of Naoko’s skirt 
drifts away to symbolise how she slips away 
from him. The image also incorporates the 
bullet train, the Tokyo Tower and Mount 
Fuji - all iconic landmarks associated with 
Tokyo in the 1960’s and today. Additionally, 
I created hand-drawn lettering to add to the 
nostalgic feel of the piece.

OUTCOME 
A full wrap around book cover design. 
Additionally a set of limited edition screen-
printed posters of the cover were created 
to sell.

Norwegian Wood
Penguin Student Design Awards
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4/ IllusTration

Maps
Red Door Gallery

BRIEF

To create work for Red Door Gallery 
responding to the theme of ‘maps’. 

Concept

I illustrated two maps of Scotland for the 
tourist market, intended to appeal to be 
bought as a keepsake or souvenir from their 
travels. The first map illustrates the unique 
wildlife of Scotland and where best to see it. 
The second map celebrates the unique food 
and drink produce of Scotland and illustrates 
where it comes from. 

OUTCOME

Watercolour and ink drawings were translated 
into digital prints and a set of two risograph 
prints, now for sale at Red Door Gallery. Blue 
was chosen to risograph print with due to its 
association with the Scottish flag; to further the 
appeal to the tourist market.
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5/ PrintMaking

BRIEF

To create an illustration for WW100; a project 
instigating 100 artworks in response to 100 
Scottish connections to World War One. The 
project is part of a larger initiative, stemming 
from the Scottish Commemorations Panel whose 
purpose is to establish how World War One 
particularly impacted Scotland. At the core of 
the Panel’s activities is the theme: “What Do We 
Learn From All This?”

Artists has to respond to a story that focused on 
a particular experience of individuals or a group 
within the war, to create a print and a ‘matrix’ 
- the physical printing plate.  These printed 
matrices will then be compiled together to create 
a sculptural map of Scotland. Lateral North — a 
research & design collective based in Glasgow — 
are now in the process of making the map come to 
life using augmented reality technology.

Concept 

My design reflects on the experience of the 
notorious war poet Wilfred Owen’s time in 
Edinburgh. Owen spent time at Craiglockhart 
hospital during WW1 where he met fellow 
poet Siegfried Sassoon. Craiglockhart itself was 
instrumental in pioneering treatment for shell-
shock. The illustration references portraits of the 
poets, imagery of the nurses who looked after 
them and incorporates text from Owens poem 
‘Anthem for Doomed youth’ in the background. 
The serpent snaking throughout references ‘The 
Hydra’ magazine of Craiglockhart that Owen 
wrote for. The composition moves from imagery 
of WW1 to that of more contemporary warfare 
to emphasise that post-traumatic stress disorder is 
still an issue that affects the soldiers of today. The 
design seeks to answer the panel’s brief “What Do 
We Learn From All This?” by demonstrating that 
psychological stressors resulting from conflict and 
trauma — both in war and in our everyday lives— 
are very real issues that need to be respected. 

WW100
In Collaboration with Edinburgh 
Printmakers and Lateral North



OUTCOME

The final piece transforms an original ink illustra-
tion into print using photoetching. My design was 
etched onto copper to create the matrix. Both the 
matrix and print itself will be part of an upcoming 
touring exhibition in collaboration with Lateral 
North which will begin at the Scottish Parliament.



An
ni

e A
da

m
 D

es
ig

n

6/ Branding and marketing

BRIEF

APH studio collective (Annie Adam, 
Charlotte Pascoe and Charlotte Henderson) 
was formed to help rejuvenate the Edinburgh 
nightlife scene and provide a platform for 
young artists and designers to share their 
work. This was in response to the closure 
of many key nightlife venues in Edinburgh. 
At APH we work with local businesses that 
inspire and support creativity and diversity 
amongst the young population of Edinburgh. 

Briefs have included the promotion of the 
shop launch and exhibition at lifestyle store 
Dahlia and an exhibition and club night in 
collaboration with Hotline who support 
young female and nonbinary DJ’s. 

Concept

APH Studio’s designs aim to create a sense 
of excitement within the nightlife scene 
through playful interplay between collage and 
traditional print techniques and abstracting 
shapes and typography. Fluorescent colours 
and our signature risograph printed pink are 
used throughout APH’s promotional material 
to create fun designs that demand 
to be noticed.

APH Studio
Promotion for Dahlia & Hotline



OUTCOME

The final piece transforms an original ink 
illustration into print using photoetching. My 
design was etched onto copper to create the matrix. 
Both the matrix and print itself will be part of an 
upcoming touring exhibition in collaboration with 
Lateral North which will begin at the 
Scottish Parliament.
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BRIEF

To create a logo and promotional material 
for ‘The Kings Cabaret’ 2019. The King’s 
Cabaret is large scale variety show put on 
by STEM students from The University 
of Edinburgh to fundraise for Rape Crisis 
Scotland. 

Concept

The playful logo combines together a figure 
juggling icons representing both STEM 
disciplines and artistic performance pursuits. 
A colour scheme of black and purple tones 
was deployed alongside a typeface that draws 
inspiration from Art Deco posters to create 
a visual identity that portrays the event as a 
sophisticated affair.

Marketing Campaign
The Kings Caberet

OUTCOME

A logo and full marketing campaign 
including posters, flyers and content for 
Instagram and Facebook.



BRIEF

To redesign the logo for Edinburgh club 
night ‘Carouse’, in collaboration with fellow 
designer Charlotte Pascoe.

Concept

The logo design manipulates letters and the 
circular background to form an image of a 
record- which instantly communicates that 
this is a club night who are serious about 
quality music. Carouse stands for “a noisy, 
lively drinking party”, this is reflected in the 
playful, yet bold identity of the logo created 
through the use of a bright orange and the 
dynamic placement of the letters that appear 
to be spinning around the record itself.

Logo design
Carouse
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7/ Album Cover design
BRIEF

To design an album cover for ‘Castles Made 
of Sand’ by Jimi Hendrix for the 2017 Secret 
7” competition. 

Concept

The image alludes to the girl depicted at the 
end of the song who like all the dreams and 
aspirations that Hendrix describes eventually 
“melt into the sea”.  The design draws 
influence from the psychedelic art of the 
1970s and the earlier art nouveau style 
that inspired it.

OUTCOME

A 7’” record sleeve design and a series of 
accompanying limited edition screen prints.

Castles made of sand
Secret 7”


